
Product Analyst
Location: UK
Role Type: Permanent - Full Time
Job Location: Hybrid Working - minimum of 2 days a week in our London office



Clever with data... combining data, insight, and action to drive value

Sagacity are the data intelligence people. Our proposition is simple: we help consumer facing businesses increase customer engagement and make 

more money. How do we do it? We dig into the data businesses already have, and combine it with our data, insight, and action. Think of us as data co-

pilots for sales, marketing, ops, billing, credit and debt - clients typically see 5x returns within the first few months.

Founded in 2005, we are a customer-centric business with a World Class +82 Net Promoter Score. We believe data should be at the heart of every 

company and while we are sector agnostic, primarily our clients are in the financial services, retail, energy, telecoms & media, water, and not for 

profit sectors.

We are a purpose led company and we believe that purpose comes before profit. We work as one team both with clients and internally, and are 

trusted to deliver quality in our standards and in achieving successful client outcomes. We are open, honest and communicate in a jargon-free, 

collaborative way, with all our teams being agile and curious, and continuously learning to achieve our purpose. We believe that if we achieve our 

purpose then everything else will follow.
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About Sagacity



Purpose of this Role 

To focus on delivering a prioritised list of product improvements and investigating new improvement and product ideas, translating identified needs 

into practical, deta-led enhancements. Working closely with Product Managers and Data Analysts, this role is responsible for analysing requirements, 

prototyping solutions and converting data assets, models and pipelines into incremental, scalable product features.

The Product Analyst bridges day-to-day product priorities and technical feasibility, ensuring improvements are designed with platform capabilities, 

data quality, performance and scalability in mind, and can be delivered efficiently into live products.

Product Improvement & Delivery

•	 Own and maintain a prioritised backlog of data-led product improvements, aligned to product strategy, customer needs and commercial value.

•	 Translate product requirements, customer feedback and market insights into clear analytical briefs and technical requirements.

•	 Break down complex product opportunities into incremental, deliverable features that can be released and iterated over time.

•	 Support Product Managers with impact assessment, sizing and prioritisation of enhancement opportunities.

Data Analysis & Insight

•	 Analyse large, complex datasets within Databricks to identify opportunities for product improvement, new data source evaluations or new 

features.

•	 Proactively evaluate existing attributes, models and outputs to identify improvements in accuracy, coverage, performance or usability.

•	 Design and run exploratory analysis to test hypotheses and inform product decisions.

•	 Define success metrics and measure the impact of released product changes.
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Product Analyst



3

Platform & Data Enablement

•	 Work closely with Data Engineering to convert analytical prototypes into production ready pipelines, features and outputs.

•	 Ensure product enhancements are designed with data quality, lineage, monitoring and performance in mind.

•	 Support the definition and documentation of data assets, features and product logic for internal and external use.

•	 Contribute to improving reuse of shared data assets and reducing duplication across products.

Stakeholder Collaboration

•	 Work collaboratively with Product, Engineering, Insight and Commercial teams to ensure shared understanding of priorities and constraints.

•	 Clearly communicate analytical findings, recommendations and trade-offs to nontechnical stakeholders.

•	 Support product rollout activity by providing insight, documentation and explanation of new features and changes.

Knowledge & Technical Skills

•	 Strong understanding of modern data platforms, particularly Databricks

•	 Practical knowledge of:

•	 Delta Lake architecture and versioned datasets

•	 Databricks notebooks (SQL and Python)

•	 Data pipelines, orchestration and scheduling concepts

•	 Solid SQL skills with the ability to interrogate datasets and validate analytical outputs

•	 Experience designing data products using large-scale transactional, behavioural or marketing datasets

•	 Understanding of data modelling concepts (fact/dimension models, feature engineering, aggregations)



Success in any business is ultimately about its people; their skills, personality, attitude, qualities, dedication and enthusiasm. We recognise the value 

of our people and their commitment to working together to achieve successful outcomes.

At Sagacity, we:

•   believe working with our clients collaboratively delivers better results

•   coach and mentor our clients’ teams so our data and solutions live on after our assignment ends

•   believe in delivering benefits as we go along

We achieve this through our core values:

•   One Team

•   Quality Delivery

•   Trusted

•   Agile & Curious

•   Open, Honest, Simple Communication

If you would like to join a unique working environment, with a sociable culture, where work is done a little bit differently – and we believe ‘better’ - 

then we look forward to hearing from you!
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People at Sagacity


